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RESUMO

O papel do marketing tem vindo a evoluir a nivel corporativo ao longo da
historia. Nas ultimas duas décadas a literatura conceptualizon o marketing
corporative defimndo-o como um paradigma que engloba a identidade, comunicagio
e branding, com mfluéncia na imagem e reputacao de uma orgamzagio. Atribufo
essencial desta abordagem consiste num complexo sistema de interacdes que se
estabelecem a nivel corporativo com multiplas redes relacionais e grupos de
stakeholders. O mteresse do estudo desta disciplina estende-se do marketing para o
comportamento organizacional, estratégia e commnicacdo empresarial Assim o
markefing corporafivo inchn estratéga e cultura orgamzacional assim como a sua
necessaria relacio de infegracdo numa perspetiva unificadora. A realizacio de
estagio em marketing corporativo na Insite IT. empresa austriaca especialista em
gestio de grandes projetos de construgdo, com o objetivo central da ampliacio dos
materiais de markefing corporativo da empresa, proporcionou a experiéncia de
participar na definicio da estratégia corporativa da empresa e desenvolver materiais
de marketing em ambiente de constante realizacio pratica, tendo em conmta os
poncipios do marketing corporativo. Foi adotada uma filosofia de gestio de
empreendedorismo de ciclos curtos de experimentacdo e reflexdo. parte da cultura da
empresa, para a maximizagao da relevancia das realizacdes no ambito das tarefas da
fincdo de estagianio. Neste relatorio de estagio sdo apresentadas em pormenor as
caracteristicas especificas que motivaram condicionaram e caracterizaram a
realizacao do estagio, assim como 05 seus objetivos particulares e trajeto adotado no
sentido de os atingir. O acompanhamento proximo dos responsaveis da empresa
proporcionou uma validacdo rapida dos ciclos de desenvolvimento do estagio,
permitindo diversas realizacio a nivel de mateniais de marketing: mamual de
utilizador modermizado e atnalizado, documentos de contenido acerca da empresa e
do produto, videos institucionais e tutonais acerca do produto e dos seus principais
modulos e funcionalidades, assim como a tradugdo do soffware para a lingua
portuguesa.
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ABSTRACT

At corporate level, the role of marketing has been evolving over tume. In the last
two decades, literature conceptualized corporate markefing defiming it as a paradigm
that comprises idenfity, commumication and branding, with influence on the image
and reputation of an organization. An essential attribute of this approach i1s a
complex system of interactions taking place at the corporate level with mmitiple
relational networks and stakeholder groups. Interest in the study of this discipline
extends from marketing to organizational behaviour, strategy and corporate
communications. Thus, corporate marketing includes strategy and organizational
culture as well as its necessary integrative relationship info a unifying perspective.
Participating in an corporate marketing infernship at Insite IT. Austnan company
specialized in management of large scale construction projects, with the central goal
of expansion of the corporate marketing materials of the company. provided the
experience of engaging mn defimng the corporate strategy and develop marketing
materials in a constant practical realization environment, faking into account the
principles of corporate marketing. A philosophy of entrepreneurial management
based on short cycles of expenimentation and reflection, part of the company culture,
was adopted to maximize the relevance of the aclhievements within the mtemship
tasks. This report presents in detail the specific features that motivated, conditioned
and characterized the realization of the internship. as well as 1ts particular objectives
and path adopted in order to achieve them Close monitoring of the company's
managing partners provided a quick validation of development cycles allowing
several achievements in terms of marketing materials including: a modermzed and
updated vser manual, a series of documents with content about the company and the
product, a set of institutional and tuforial videos about the product and its mamn
modules and features, as well as the translation of the software mto Portuguese.

Kevwords: Corporate Marketing, Corporate Identity, Lean Startup, Project
Management Software, B2B
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