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Eesumo

Yo mumde acroal a importincia des Sistemas de Informacie na infra-sstrurura
socip-scompmica torna relevante o estudo dests mercado. Exta tese procurou fazé-lo
tante do lado da oferta, amaves do feedback de alzms dos principais fornecedares de
software, como da procura. atraves do estudo de uma amosta de emprezas. Foram
ohjecto de estado oz Sistemas Operativos 8 Qfffce Suines para computadores pessoais e a
apalize da concoméncia eoire o Sofiware Open Sowre e o Seffware Propristario,
embora 2; hipatezes e conclusdes da fese possam estender-ze a oufras categorias de
sofiware. Do lade da oferta conchuu-se que D compsticdo emire dois modsle: de
pegocio, Software Owen Source = o Sofiware Propristario, ambos podem criar inovagdo
& paranitr a sobrevivenca no mercade das empresas que e baselam nos mesmos. Do
lado da procura conchui-se que neste mercade eumos factores para alem da imagem de
marca, camcteristicas do produto ou prege tém infinéncia pas decisde: de compra
Factorss coma o efefto de rede, costos de mudanca e Jock-in infloenciam a deciz3o de
COmpTa protegends ¢ Moumbents e dimimznde ¢ novel coocomencial do mercada,
tormande mais dificil 25 alfernativas concomenciais conquistrem mercade a

mcumbente apenas com base na afera e prego.

Kevywords: Sttemas de Informagdo, Open Seurce Seftware, Efeito de Rede, Cusios de

Mudanca, Analize Concormrencial, Decisdo de Compra da Sistemas de Informagdo



Absiract

In the acrual world with the mporfance of the Informaten Systems in the socio-
economic infrastrucnme, becomes relevant the stady of tus market. This thesis wied i,
on the supply side through the feedback of some of the main software suppliers and on

the demand side through the shady of a zample of companies. The subject of sudy was

the Qperating Systems and Office Suites for persopal computers and the amalysis of

competition between Open Sowrce Software and Proprietary Sofiware, although the
thesis bypotbheses and coocluzions may extend to other soffware categones Om the
market supply side we coocloded that i the competidon between two business models,
COrpen Source Sofiware and Propnietary Sofiware, both can create moovation and ensure
the survival in the market of the companies that use these business medels. On the
demand side, we concluded that o this marker factors other than brand mage. product
features or price have influence m the purchasing decision. Factors like network effects.
switching costs or lock-in hawve mfluence in the tuymz decision protecting the
incumbent and decreasing the market competidon level, making it difficult for the
compstitive alternatives bazed only on offer and price to gain marker share to the
mcumabent.

Keywords: Informadon Systems, Open Source Softwars, Nemwork Effects, Switching

Costz, Competition Analysis, Information Sy stems Buymg Decision
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