
residents. Study design and analysis: Cluster controlled trial with in-
tention-to-treat analysis. Setting: 90 residential care homes for older
adults in England. Population: Residents expected to reside in the care
home for �1 month. Intervention care homes: Five HEPA filtration
units in communal rooms and one HEPA filtration unit in 10 to 16
bedrooms. Control care homes: Usual care. Outcome measures: The
primary outcome is the number of symptomatic winter respiratory
infection episodes recorded by care home staff. Secondary outcomes:
other infection measures; falls /near falls; laboratory confirmed infec-
tions; hospitalisations; and staff sickness. Process evaluation to assess
intervention acceptability and implementation.

Care homes were randomised between January 2022 and
y 2024, 43 to intervention and 47 to usual care. Respectively,
ention and control group care homes: 43% and 45% provided
care; 87% and 87% dementia care; and median (IQR) number
unal rooms were 4 (3-5) in both groups. 1126 residents were

ed, of whom 31 (3%) moved away; 151 (13%) died; and 5
participating. Primary outcome data is 98% complete with
'resident days' symptom data collected. Comparing interven-

tion and control group residents: median (IQR) age was 88 (81-92) and
88 (82-92) years; 33% and 43% were receiving nursing care; 58% and
57% had dementia; frailty scores were 6 (4-7) and 6 (5-7); 94% and
94% received influenza; and 97% and 95% COVID vaccines.
Conclusions: Final analytic results of this world-first RCT will be
available for the conference.
Key messages:
• This world-first RCT using HEPA filters in care homes will report
the evidence of effectiveness of respiratory infection episode re-
duction in care home residents.

• The trial will inform policy makers about the effectiveness, accept-
ability and implementation of HEPA filters in care homes.

8.K. Scientific session: Promoting Healthier and
Sustainable Diets – Evidence from the
Interdisciplinary MedDietMenus4Campus
Abstract citation ID: ckae144.511
Organised by: University of Porto (Portugal), Lisbon School of Health
Technology (Portugal)
Chair persons: Ada Rocha (Portugal), Marília Prada (Portugal)
Contact: claudia.viegas@estesl.ipl.pt

Food service comprises the production of meals consumed outside
the home, including consumers from all age groups and in different
sectors. This service sector has evolved through the years, providing
an increasing number of meals, which have been drifting away from
the Mediterranean Food Pattern. Food service is an important set-
ting for public health interventions, educating consumers and mod-
ulating behaviours through the meals provided. Prior research on
eating habits has mainly focused on a single stakeholder - typically
consumers - and on a narrow set of outcome variables. Although
these studies provide important clues about the determinants of
adherence to food offer, research has yet to address this issue using
an integrative approach of multiple stakeholders (e.g., the consum-
ers, food providers, and decisors) across a set of different variables.
Also, intervention initiatives, usually act only on the environment
without strategies that efficiently engage all the stakeholders
involved. In contrast, to promote behavioral change this research
will focus on Social Marketing as it has been acknowledged as an
effective strategy to enhance the health and well-being of consumers.
Establishing and managing long-term partnerships that include dif-
ferent groups of stakeholders - consumers, government, retailers,
and other players - are key elements in the application of mid and
upstream social marketing to complex issues. The project’s main
ambition is to change the food service paradigm, by creating and
implementing a new healthy and sustainable food service concept
complying with the Mediterranean diet, as well as solutions that
comply with consumers’ new needs, and also developing and
implementing strategies that engage all the stakeholders with this
concept. We expect to create the reference in terms of food offer
that will be demanded by consumers of the next generations and
the standpoint to inspire the other food service sectors/ settings

to achieve an effective and sustainable food offer change and posi-
tively influence food service consumers’ food patterns towards
Mediterranean recommendations. In this workshop, the findings
of the project will be presented focusing on examining the barriers
and facilitators of adherence to the Mediterranean Diet in the menus
offered in public high education institutes canteens in Portugal,
Turkey, and Croatia. To promote the identification of effective inter-
vention pathways, we take on an interdisciplinary approach, inte-
grating the theoretical and methodological frameworks of Nutrition,
Psychology, and Marketing.
Key messages:
• Provide an overview of an interdisciplinary approach to promote
healthier and more sustainable food offered in university canteens.

• Present the pathway to develop social marketing strategies to en-
gage different stakeholders in effective food behaviour change.

Abstract citation ID: ckae144.512
MedDietMenus4Campus: Integrating Views from
Nutrition, Marketing and

Contact:claudia.viegas@estesl.ipl.pt

Food service is an important setting for public health interventions,
educating consumers and modulating behaviours through the meals
provided. Social Marketing is one of the strategies designed to pro-
mote behaviour change, which contributions to health and well-
being of consumers are widely recognised. This project aims to
identify the compliance of food service menus with the
Mediterranean Diet (MD) in public high education institutes
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