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The concept

Content and Platforms

* First debates around concept: November 2014;

o Institution: ESCS // School of Communication and Media
Studies

— Advertising and Marketing;
— Public Relations;

— Journalism;

— Audiovisual and Multimedia.
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The concept

Content and Platforms

e Mission

— Research and development on the relations between content
users (covering content types such as information,
entertainment, institutional or advertising) ...

— .. and platforms used to access this information (laptop, tablet,
smartphone, tv) ...

— ... to produce academic knowledge and useful insights for
several stakeholders (users, content producers, equipment
producers, media and advertising agencies, advertisers...).
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The concept

Changing context

e Multitasking, or two-screen
minimum

e Most smartphone and tablet

users are using it, while
watching tv (Nielsen 2011:84%)

e \Where is the media consumer?

("ubiguitous” user)

Source: Nielsen (2014). Advertising &
Audiences - State of the media.

Living Lab on Media
Content and Platforms

B TABLET

B SMARTPHONE

Buy a product/service TABLET OR
= SMARTPHONE
ACTIVITIES WHILE
WATCHING TV ‘ |
(Q4 2013)

105 . :
Write blurbs on the K : . 24127
program you're watching * .

30| 28
Check Sports Scores

U.S. CONSUMERS ARE USING SECOND-SCREENS IN WAYS THAT ARE NATURAL
EXTENSIONS OF THE PROGRAMMING THEY WATCH

A% 29% 18% 12%
W ot e LI BRI e UL
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Basic model
LLMCP@Initial
Public Journalism
Relations
Advertising Audiovisual
and Marketing and
Multimedia
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Content an d Platforms

* App development
Google Chrome extension

Google chrome “ 3




® O Em

HE NEE m
]
L L] ]

Technical options

Content and Platforms

e Advantages

— Free access 1o the browser's engine;

— Independent of the operating system used, allowing access to
users with multiple operating systems (albeit with limited use in
the case of 109);

— Easy access 1o several user devices through the Google account.
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e Advantages

Most used web browser, globally.

Most used web browser by country as of June 2015 according to
StatCounter &'.
. Google Chrome

- Firefox
- Safari

|:| UC Browser
. SRWare Iron
. Internet Explorer
- Opera

© .y [ Android Browser
o . PhantomJS

|:| No info

Fonte: StatCounter, GlobalStats,
http://gs.statcounter.com/#all-browser-ww-monthly-201506-201506-map
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e Advantages

Largest global growth.

StatCounter Global Stats
Top 9 Browsers from Jan 2013 to Dec 2015

50%

40%

100 000000

Source: StatCounter, GlobalStats
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e Advantages

Most used web browser, in Portugal.

StatCounter Global Stats
Top 9 Browsers in Portugal from Jan 2013 to Dec 2015

70%

56%

42% - ~ i

1000000000

Source: StatCounter, GlobalStats
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e [ mitations

— The panel relies entirely on information from a single browser
(at least in the early stages);

— Risk of change in engine access policy by Google;

— Risk of less positive evolution of Chrome usage on the market
(globally and on each operating system).



Technical options

e Proof of concept (2015)

® 0 ® /Gacooge x \h
€« > C [ £ https://www.google.pt T:’] ) 15
History
D de utilizador || | Enviar dados
Visis: Google
2 Last visit: Mon Dec 21 2015 13:22:16 GMT+0000 (WET)

By typing the url: 0

Vst https://www.google.pt/search?
2 q=google+chrome&espv=2&biw=1280&bih=659&source=Inms&tbm=isch&sa=X&ve...
Last visit: Mon Dec 21 2015 13:22:13 GMT-+0000 (WET)
By typing the url: 0

Visis: google-chrome-tutorial-mac.jpg (700x265)
1 Last visit: Mon Dec 21 2015 13:19:57 GMT+0000 (WET)
By typing the url: 0

Visis: google chrome - Pesquisa Google
1 Last visit: Mon Dec 21 2015 13:18:24 GMT+0000 (WET)
By typing the url: 0

Privacidade Termos Definigdes

Publicidade Negécios Sobre
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e PMVEP (Programa de Modernizacao e Valorizacao do Ensino
Politécnico)

— Application: submited September 2016;
— Funded project: March 22, 2018, to September 23, 2019
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Specific context

How do we use the Internet?’

_ontent and Platforms
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Content and Platforms

Pew Research Center

IBOPE

CONECTA

Grupo
Marktest



Specific context

Self-report techniques



Representations Benavior

What we claim to do What we do




Specific context

Do self-report technigues allow to
adequately characterize our online behavior?



Specific context BLE

According to our hypothesis, no.



Living Lab on Media
Content and Platforms

Application



Application

Content and Platforms

LIVING LAB ON MEDIA CONTENT AND PLATFORMS

http://prd Imcp.pt



& C & https://prd.limcp.pt

Living Lab on Media Content and Platforms

Projeto Candidatar

Bem-vindo! ‘

O ‘Living Lab para Conteddos e Plataformas de Media’ é um projeto de investigagéo
liderado pela Escola Superior de Comunicacéo Social e financiado pela Fundacéo
para a Ciéncia e a Tecnologia (I‘CT). Pretende-se conhecer melhor os hdabitos de

utilizacdo da Internet na regidio de Lisboa, e a sua ajuda é muito importante para noés.

Obrigado pela participacdo!
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®@0® N uwmce x S

& > C @& httpsy//prd.lmep.pt/#registry *

Living Lab on Media Content and Platforms Inicio Projeto Candidatar

Faca o seu registo e participe

A participagéio neste painel é voluntdria, anénima e confidencial.

01 DADOS PESSOAIS

NICKNAME * ANO DENASCIMENTO *

GENERO *

Masculino Feminino

ESTADO CIVIL *

Solteiro Divorciado

Casado Unidio de facto

Viavo

02 ESTADO LABORAL




Application

@9 ® N mee x B

& > C & httpsy//prd.limcp.pt/#registry

02 ESTADO LABORAL

% @ fr o~ m

CONDIGAO PERANTE O TRABALHO *

Estudante

Trabalhador-estudante

Trabalhador por conta de outrem

Trabalhador por conta prépria

03 DISPOSITIVOS

Desempregado

Doméstico

Reformado

Qutra. Qual?

INSTITUIGAO

Escola Superior de Comunicagéo Social

Outra, Qual?

ATRAVES DE QUE DISPOSITIVOS ACEDE HABITUALMENTE A INTERNET? *

(ESCOLHA MULTIPLA

Computador portdtil (laptop)

Telemaével (smanphone)

Tablet

Computador fixo (desktop)

Qutra plataforma
(consolo, televisao.x) Qual?

OS DISPOSITIVOS SAO UTILIZADOS APENAS POR
SIOU SAO PARTILHADOS ? *

Apenas por mim

Com colegas do trabalho

Com membros da familia

Com colegas da escola ou universidade

Living Lab on Media
Content and Platforms
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04 DADOS DE AUTENTICACAO

PASSWORD *

REPETIGAO DE PASSWORD *

< Voltar * Questdo obrigatéria CONTINUAR

CONTACTOS ‘CONFINANCIADO POR: ‘CONSORCIO
4 CSMPETE
E-mail geral@limep.pt FCT it e POLITECNICO o
el bp G 2020 D & COMUNICAGAO SOCIAL DELISBOA Bm,_~

Telefone (+351) 21711 9000 / extensé&o 20145
Lisb@20* #3620 H=

M Y MR
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B Living Lab Media
® Content and Platforms

Podemos acompanhar a sua
utilizacdo deste Browser?

o Monitorizar

Sair [=

Living Lab on Media
Content and Platforms
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® ®® [ LimCP BackOffice x | +
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8 &

@ox @ :

--..1'w m

Utilizador

LivingLab

Password

O eL M J”

E-mail: livinglabESCS@gmailcom Telefone: (+351) 21

7119000~ Extenstio: 2045 2018&iivinglabs

7

Living Lab on Media
Content and Platforms
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® ®® [ LimCP BackOffice x | +

& https://www.prd.limcp.pt/#users

* B fl ~m3 @0K Q:

Q_  Procurar por nome

2 Nome
#feeltheinfluencers
TFoYAokC

282000

4589910

88

93

ARG

ARPandinha
A_Mafiosa

Ana Cardoso

https://www.prd.limcp.pt/#users

Base de Dados

© Estado

B2 Email

danieltomaz4@hotmail.com

lidiaecsoares@gmailcom

evabferreira2000@gmailcom

danielagorr

catarinacoelho98@gmail.com

nathalialealsilva@gmailcom

rita_gois@hotmail.com

anarita_curtinha@hotmail.com

catia.antunes999@gmailcom

cardosoana5800@gmail.com

gmail.com

2., utilizadores

Livingtab [

O  Estado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado

@® Aprovado




Application

® ®® [ LimCP BackoOffice x [+
& > C & https://www.prd.limcp.pt/#users o Y
E-mail:
fmontargil@gmail.com
Estado:
2 Nome
® Aprovado
ol@ é anonimo
pipocarve 01 Dados Pessoais
Nome Ano Nascimento Género Estado
popcorn
fmontargil@gmailcom 1972 MALE MARRIED
quinoa
ragxpr
02 Estado Laboral
redhead123
Condigao perante o trabalho Escola Curso
vl Outro Escola Superior de =
Comunicagéo Social
salazar
sarcasmo
03 Dispositivos
8squelrast Através de q aInternet? 0s dispositivos st utilizados apenas por si ou sdo partihados
(pela familia, na escola, no trabalho.)?
Laptop Apenas por mim
Smartphone

Living Lab on Media
Content and Platforms
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® ®® [ LimCP BackoOffice x | +

& > C @& https;//www.prd.limcp.pt/#dataBase

n

£ Base de Dados Utilizadores

Dados de Utilizagao

Extraia a infformagdo
guardada até agora

O oL o ‘J,l//l

7119000~ Extenstio: 2045 2018&iivinglabs

E-mai livinglabESCS@gmailcom Telefone:

W VAKER

Livinglab  [=

Living Lab on Media
Content and Platforms
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e [O5(S..
o Andthen.. (= rome—m | |

C [ & https://bugs.chromium.org/p/chromium/issues/detail?id=474511 ) B f7 ~®m 3 ® 0N oL °

M Mail - Gmail [ Mail-ESCS @ Netpa % Bookmarks & PAS Mail - Yahoo FM Bookmarks @ New Tab

e bUgS chromium ~ Open issues v Q Search chromium issues... ~ £ Signin
Starred by 13 users Issue 474511: Consid, ding the ch .hi y API to work with full synced history
e Code
o . Reported by engedy@chromium.org on Tue, Apr 7, 2015, 10:38 AM GMT+1
cc: dullweber@chromium.org Methods of the chrome.history API currently expose/manipulate only local history.
sky@chromium.org X ) . . . . .
sdefresne@chromium.org We should consider extending the scope of these methods so that they work with the entire body of synced history that is shown on the chrome:/history page.
Siatuss Available (Open) Comment 1 by engedy@chromium.org on Tue, Apr 7, 2015, 10:41 AM GMT+1 Project Member
Components: Ul>Browser=History. Blockedon: chromi 395955 (was: NULL)
Platform>Extensions
Priva
rivacy Comment 2 by rob@robwu.nl on Tue, Apr 7, 2015, 10:49 AM GMT+1 m
Modified: Jan 29, 2019 Labels: Cr-Platform-Extensions (was: NULL)
Editors: —
P Comment 3 by roc...@chromium.org on Fri, Apr 10, 2015, 1:49 AM GMT+1 Rl rad
Status: Assigned (was: NULL)
NextAction: - Owner: kalman@chromium.org
0s: All Over to kalman for further triage
Pri: 3 Comment 4 by kalman@chromium.org on Fri, Apr 10, 2015, 6:51 PM GMT+1
Type: Bug The chrome.sessions API gets the current session info across remote devices. The chrome.history APl dumps the history database but this may already be

synced and automatically include synced history. The chrome://history page shows the data from chrome.sessions, does that work for you?
Hotlist-Recharge-Cold

BlockedOn: 550335055 Comment 5 by mexmat.s... @gmail.com on Fri, Apr 10, 2015, 6:52 PM GMT+1
i= View details #4 See ¥ google ium/isst il ?id=395955 for original issue.

Comment 6 by vasi...@chromium.org on Tue, Apr 21, 2015, 1:39 PM GMT+1 m
Labels: Cr-Privacy (was: NULL)

Comment 7 by kalman@chromium.org on Wed, Oct 14, 2015, 5:59 AM GMT+1 m

Status: Untriaged (was: NULL)
Owner: rdevlin....@chromium.org

Comment 8 by roc...@chromium.org on Fri, Dec 4, 2015, 10:27 PM GMT m

https://bugs.chromium.org/p/chromium/issues/detail?id=474511
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* TJechnological Dilemmas, previously tackled:

— Provider, App or Extension;
— Browsing history;

— Form and application;

— Controlling the sample;

— Mobile = Multitasking.
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 Participatory challenges, still to tackle:

— Project presentation;
— Online communication;
— Individual approach;
— Incentives..;

— Panel: 108 members..



Sample

|
- . 11
Living Lab on Media

Content and Platforms

Apresentacoes
Arranque Turmas Registos Painel Média registo/turma
21/11/2018 40 85 33 2,1
N J
Saidas de campo
Arranque Saidas Registos Painel Média registo/saida
08/01/2019 14 80 60 5,7
N Wy
Total Abordagens Registos Painel Média registo/geral
54 165 93 3,0




Sample

20,/% /3,3%




Sample B

19 -1 22-24  25-29  30-39 + 40

1

51,5% 25,5% 11,5% 0,0% 5,09



Sample

/4,5% 22.4%

Student Worker Other



Sample

iR

92,/% 5,090 1,8%

Single Married Other



Motivations _Imitations




Grafico 1.0 — Aceita participar do LLMCP? (n = 125)

mSim mN3o
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Grafico 2.0 — Por que aceita participar? (n = 48)

Utilidade

Ajudar

Incentivo

417
31.3
14.6
I 10.4

Outro

2,1
]

Nao sabe
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Grafico 3.0 — Por que nao aceita participar? (n = 77)

22,1
19,5
11,7
I ]

37,7

Privacidade

Nao sabe

Sem interesse

Problemas
Técnicos

Nao usa Chrome



Socially useful data Privacy
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Thank you!

Filipe Montargil
Sandra Miranda
Vitor Rodrigues
Branco Di Fatima

fmontargil@escs.ipl.pt
geral@limcp.pt

UNIAO EUROPEIA

Fundos Europeus
Estruturais e de
Investimento
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