
(HEI) canteens, pinpointing opportunities to intervene, namely: 1)
promoting changes in the food offer addressing proximity to the
MD, creating, and offering plant-based meals, with seasonable and
local food products and 2) developing tailored social marketing
strategies to engage stakeholders to encourage healthier and sustain-
able food habits. It gathers a team comprised of nutrition experts on
public health and food service, food technologists, gastronomy
experts, psychologists, and marketers. To achieve the objectives
researchers will: 1) develop an index to evaluate compliance of
menus with the MD; 2) define priority stakeholders and define a
methodology for engagement; 3) evaluate perceptions, barriers and
facilitators; 4) develop a meal plan framework; 5) develop a new
food concept “student bag” (meal on the go) and test it for industry
scale-up; 6) use previous diagnosis to develop social marketing strat-
egies directed to stakeholders and consumers to achieve food behav-
iour change and 7) measure the impacts of the implemented
strategies. This research intends to create and implement a new
healthy and sustainable food service concept, expecting to define
the standpoint to inspire other food service settings to achieve an
effective and sustainable food offer change and positively influence
food service consumers’ food pattern towards Mediterranean rec-
ommendations, while addressing the Sustainable Development
Goals (3 - good health and 12 - responsible consumption and pro-
duction; 17 - partnerships for the goals).
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The Mediterranean Diet (MD) is one of the healthiest food patterns
associated with important health benefits. Acknowledging this, it’s
important to understand how the dietary patterns of the consumers
align with the MD. Over time, different authors have formulated
several indexes for this purpose. However, current indexes lack
standardization, and they only evaluate the quality of the diet of
individuals to be used by health professionals and political deci-
sion-makers. Although there are indexes to assess the food options
at the restaurants, none of them assess the menu compliance with
the MD. Due to the importance of the food services in the food
choices and dietary patterns of the consumers, this research devel-
oped an index to assess the alignment of the food availability with
the MD key points. To address this gap, after reviewing the existing
indexes in the literature, the authors created a tool that assesses the
degree of compliance of menus with the MD - MedCIn. This index
is divided into 4 dimensions, the first one assesses the availability
(part A) and variety (part B) of the food/food groups. The second
dimension assesses the nutritional quality of the menus based on the
nutritional declaration, the third dimension assesses the food por-
tions and culinary options, and the fourth dimension allows the
verification of the previous information on site. Although the use
of all dimensions allows for a more comprehensive menu evaluation,
dimension one can be used as a first approach MD compliance. The
index is meant to be applied in a 4-week cycle, though it can be
adapted for each food service. Validation of this tool included con-
struct validity, internal consistency and inter-rater reliability, all of
which returned high values (alpha-Cronbach¼0.88; Cohe�ns

Kappa¼0.92). The researchers consider this a reliable tool to easily
assess compliance of menus with MD key points, allowing for the
identification of issues to be addressed and improved
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Previous studies have adopted the social marketing
investigate change behaviours towards healthier
However, despite the unequivocal link between
Diet and healthy eating, the adoption of social
to foster the adherence to such food pattern, remains unexplored,
particularly in the context of HEIs. One research goal was to develop
a stakeholder engagement model, in order to better craft social
marketing strategies aligned with stakeholders’ needs. Hence, as

iii200 European Journal of Public Health, Vol. 34, Supplement 3, 2024
D

ow
nloaded from

 https://academ
ic.oup.com

/eurpub/article/34/Supplem
ent_3/ckae144.513/7844692 by Escola Superior de M

usica de Lisboa (Instituto Politecnico Lisboa) user on 11 D
ecem

ber 2024


	Active Content List

